MMFA Sales 2024-2025

Shares of Product Categories in %

The total sales of MMFA members across all categories (polymer and wood) exceeded the 100 million m? mark for the first time, reaching 103.5 million m2. This represents an
increase of 15% compared to 2024 (up from 89.9 million m2).

While this development signals positive momentum within the association, the growth was primarily driven by selected regional markets and should not be interpreted as a uniform
upswing of the global flooring industry. Following a year of stabilisation in 2024, the 2025 performance reflects regional demand impulses, particularly in polymer-based products,
as well as ongoing structural consolidation within the MMF segment.

Category SPC continues to grow with an increase in sales of +26,64%, while the Wood category had a small increase of +1,75% compared to 2024. The EPC category dropped by
-7,98%, while LVT faced the largest decline with -45,98%.
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MMFA Category WOOD
Total sales 2017-2025 in m?

e The total sales of MMFA members for Category Wood products reached 8 million m? in 2025, increasing by +1,75% compared to 2024.
e The Wood category is stabilising in core markets: with 7.5 million m2 sold, sales in Western Europe increased by +2,30% compared to last year.
e Sales decreased in Eastern Europe by -28,28% vs 2024, with 0.3 million m? sold.
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MMFA Category WOOD
2024-2025 quarterly sales in m?

e The sales volumes for the Wood category were quite stable throughout the year. By the second quarter of 2025, sales were holding just below 2 million m?/quarter.

e A closer look at the category shows this is still very much a regional business, with Germany and Austria accounting for 83% of total Wood sales for MMFA members.

* In Germany volumes were broadly stable in 2025 and sales were just slightly below 2024’s level, at around 5.3 million m2 (-1,09% vs 2024). Austria on the other hand saw a
strong increase in sales, reaching 1.3 million m2 (+35,97% vs 2024).

e Sales declined in Switzerland (-11,88% with 0.3 million m2 sold) and in the Czech Republic (-30,38% with 0.2 million m2 sold).
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MMFA Category POLYMERS (accrued)

Total sales 2024-2025 in m?

e In 2025, global sales of polymer products increased by +16,36% (95.5 million m? compared to 2024). SPC continues to dominate the market with 83% market share (vs 75% in
2024), while the share of LVT drops to 5% (vs 10% in 2024).

e Western Europe remains our largest regional market, with sales reaching 52 million m2 (+3,44 vs 2024). In Germany sales grew modestly reaching 13 million m2 (+4,20%) and
France showed a strong increase with 15 million m2 sold (+9,15%). Other European countries also showed solid growth: Czech Republic (+12,61% with 2 million m2), Poland
(+12,56% with 3.8 million m2), Austria (+10,78% with 1.4 million m2), Belgium (+6,94% with 2.5 million m2) and Spain (+1,13% with 2.5 million m?2).

e Sales increased in the US, the largest single market for our members, by +63,14% (which represents 28.2 million m2).
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MMFA Category Rigid SPC

2024-2025 quarterly sales in m?

e The Rigid SPC category continued to grow strongly in 2025 and kept its leading position within the product mix with 85.7 million m2 sold (+26,64% vs 2024). This is where most
of the growth in MMFA sales is coming from, and it underlines how central SPC has become to the polymer segment.

e In Western Europe, sales of SPC products grew by +14,95% vs 2024 (44.2 million m2 sold).

e Eastern Europe also saw an increase of +12,55% in sales vs 2024 (8.8 million m2 sold).

* Sales of SPC grew in North America with 28.5 million m2 sold (+63,99% vs 2024).
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MMFA Category Rigid EPC

2024-2025 quarterly sales in m?

e The Rigid EPC categoryremains the smallest category in the overall sales mix of MMFA members, accounting for about 5% total volumes. In 2025 our members sold 4.8 million
m2 (-7,98% vs 2024).

e Western Europe: EPC product sales of 4 million m2 (-6,45% vs 2024).

e Sales of EPC also decreased in Eastern Europe: 0.2 million m2 sold (-20,77% vs 2024).

e Decline of sales in North America with 0.1 million m2 sold (-48,74% vs 2024).
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MMFA Category Flexible LVT Click

2024-2025 quarterly sales in m?

e Flexible LVT Click continued to lose ground in 2025, mainly as demand shifts towards SPC. Overall sales fell to 5 million m2 (-45,98% vs 2024).

e Western Europe: sales of LVT products decreased by -49,23% vs 2024 (3.9 million m2 sold).

* Sales of LVT also decreased in Eastern Europe: 0.5 million m2 (-28,03% vs 2024).

e In North America the shift away from LVT is even more pronounced. In 2025 MMFA members reported no LVT sales at all, compared with small but still measurable volumes in
previous years (vs 55,408 m2 products sold in 2024). The sales figures for the US should be treated with reserve. These figures might not reflect the general market
development trend for LVT, as some large operators are not members of MMFA, and the figures presented here correspond to sales of MMFA members.
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